



















AUGUST 30. 1974 



^? T -' Parliament 80, 85’$ and 100's 


~ J -=' Virginia Slims 


Marlboro Red & Lights 


Marlboro Red & 100's 


Benson & Hedges 100's 


* PARLIAMENTMST FEATURED BRAND ; v I" 3 Tm t | w I rr I r I s 
^Consumer Offer: B? ? 1 }S ja 

V. The Parliament Good Taste, Good Times Cook Shelf, pi 11 li® Hi* 1®122 
^whWi will offer consumers 4 renouned Cookbooks’: —— 

• The World Adas of Wines by Hugh Johnson, is a major reference work, a Travel 

Guide to tha world’s greet wine areas and a wonderfully illustrated course 
Wines and Wine making. Price: $15.50; . ■ * v 

Great Dishes of the World bv Robert Carrier, is an exciting book for beginners 
end experienced cooks alike. All recipes are the result of Chef Robert Carrier’s 
worldwide travels. Price: $7.95 .' •;; . 

Beard's Fireside Cookbook , clearly explains 800 basic recipes arcTtheir 
400 variations. Price: $6.95. ,. ..^ 4 ,^:,^^-.-., 

The Cheese Book b y Marquis & Haskell, tells everything there is to know about 
i3^^ ; vO|«sse in everyday language: History, Lore; Taste. ^Ulse and Recipes. 

* . Display Parliament 80, 85*s and 100's as 1st major brand during the entire eight 

(8) weeks of the cyde. This exciting premium will help stimulate increased con* 
* nd !S i * 1 o'*« brand. _ „ fffif | ||iV(j^TtllMdyi 
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VIRGINIA SLIMS^-2ND FEATURED BRAND 

Virginia Slims will continue the custom designed Women's Tool Kit Offer. 

Contents: • 3-Screwdrivers • Screws ‘ ^*^,1: "The You Don't Need 

1—Hammer • Picture Hangers '7? a Man to Fix It Book" 

* Safety Cutters ' • Pliers . v-u: A by Jim Web and Bart 

^Tape Measure ‘ • Adjustable Wrench Houseman. 

^^^Cbnsum^ Cott: 

plii« 2 proofs of purchase from Virginia Slims Packs (Regular or 
Menlho ^ lfo,r the Tool Kit and the Book. ^ -• : i-’ 

Retail Value of Kit: ^ v ’ : '* 77 ''? V ‘V- 

$35.00 for the Tools plus $7.95 for the Book or $42.95 for the Total Set 
Facts,About the Brand: f.* .V vk.v A 

p> • Virginia Slims Regular is up 12.8%. Aj&r ;7“-7 jV v14^7 V,' 


. Facts About the Brand ••rf.ro’T 
kV * p wI‘«ment sales are up 3.6%. 

§£• Parliament 100 sales ere up 173%. 
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|1 • 25% of all women Smokers have tried Virginia Slims. 

Virginia Slims (Regular & Menthol! will be displayed in all B and B-1Displays the /v 

V. £'>A> .i'A;, ■ A^rrl - tAtTA A'. : 


MARLBORO 
2ND & 3RD FEATURED 
BRANDS -.“rS^fsfe . 


BRANDS HI wi± jo 111211 1®^ 

“ ’ v 14 15 16 17 18 19 20 IT7T 

Consumer Offer.: :"--V : 5T|2? 23 2 * 26 26 j n ib^ 

_ . __^ ’ -* al»»31 25 26 

Featured Brand 2nd F 

;■• -a ?• -%-: ••. i'> 

Merchandising: r - , v .w 

,, Display Marlboro 100's with Marlboro Red as 2nd Featured 
Brand during the 2nd 4-weeks in B and B-1 Displays. 

Display Marlboro Lights with Red in 20 Pack Set/Sell 
V^.' Urtits «» the 3rd Featured Brand during the 1st 4-weeks 

! f.r'l - of the cycle. ' **$. r\ 

Facts About the Brand •' A ; ' : .AT‘' ’ 

17 / • Total Marlboro Sales are up 10.9% year to data. 


Marlboro IQffs 


TT/T/Tju is i 
18 19 20 21 J7~4 
25 28 27 28 29 : 


Marlboro Lights 
Marlboro Menthol 


Copyright. ©. 1974 Philip Morris U SA 
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BENSON & HEDGES .. .y^ H ’ T- 
3RD FEATURED rEIwjTgJ 

BRAND , **'7’-VfC'i 

IS 19 20 21 22 23 2* 

Consumer Offer. p6|26|27 l28|29[x| |H|| .... 

• A Panasonic Emergency Light. The Light is mounted 
on a special wall bracket, contains Long-Life Batteries, 

“■ a 1-year Written Warranty, and llights only wheniremoved 
from tlw brackets. , .. . 

• Retail Price: $4.95. - ^ " ■’ 

• Consumer Pays: $3:00 plus 2 empty packages of Benson 

•nd Hedges, Regular or Menthol - *:> 

The offer will be supported with a distinctive Point-of-Sale 
Unit and Advertising in Sunday Supplements. i 7;. 

Facts About the Brand ‘ ; « 7 . 

• Benson & Hedges Regular +10.0% 7 ’' r 

• Benson & Hedges Menthol +14.4% 77r: 

• Total Benson & Hedges 100's +11.6%' -I •. - 

Banson & Hedges 100’s - AMERICA’S FAVORITE CIGARETTE BREAK 
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MERCHANDISING PROGRAM SETi-UP SHEET 

; ,Vv*fT& " '• %*\r *?f % • «*• ” - - “ _ “ - r - _ - — — 

This Merchandising Set-Up Sheet supersedes the brand alignment outlined on the 
Product Promotion Plan Folder. . • 
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V:/-v' ■•? v • oprmgrieiu, nciis. •, ..uersey ui tjr, n.u. . .vy^;: y-5 y c-y^-v?- 

Boston‘s Mass. ^ yr : :?: '^5? 

’-, .£i/pf00 • r-V^; • '* '•\h%'''0- :">V;'. 

MARKET AREAS & PERSONNEL INVOLVED '£ ' '00 '.-' 

;:. /'■ b? 
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Division: 01-01-00 

Assignment: OT-05-01 

: Section 2 . ? ' jr-'Y.r-iX '• 

oi-02-oo 

• ': 4 v 01-05-02 


x 01-03-00 

01-05-03 

.,VCL ; S. All Divisions ‘ ' -Cy- V- 
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*ALL OTHER INDIVIDUALS REMAINING IN VOUR SECTIONS WILL FOLLOW THE NATIONAL 
PRODUCT PROMOTION PLANL - • •?-«.'• 






SET/SELL DISPLAY (20 PACK) 3RD FEATURED BRAND 

Sell-In 2 cartons Marlboro Box with 10-cartons combination offer. 




Display Marlboro Menthol Box with Marllboro Red July 8 - August 2, 1974 1 . 


J PLAN H B" DISPLAYS 






V V New Wire Rack : Display Marllboro Menthol Box with Marlboro Red in the 
[ .f bottom section August 5 - August 30, 1974. 

| PLAN "B-I" DISPLAYS y ^i£'.^.£-0 '£ : '000£:C^- :: /0 

k Display Marlboro Menthol Box with Marlboro Red in the small section 

I ■•;'• f; August 5 - August 30, 1974. . ?»:■ : . 

( All other instructions relating tc the 10-carton selll-in and display activities 
outlined in the Product Promotion Plan Folder willl remain unchanged. 
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. Wg have reached the half way point im our selling and merchandise ' 
;, I. ing efforts for 1974* Our record at this point show a sales gain 
of +9..7% through May 10, 1974. ,-. "/‘-"'YUy:',.. >• ."<-} 

■^ : ;"Vh; ; There is an excitment about our company and growth that is clearly 
, recognized by all segments in the trade. Product Distribution, 
Display Impact, Consumer Contact and Switch Sales are key to 
sustaining the leadership we have achieved, four contributions to 
our growth and leadership are recognized and appreciated* 


w We have every confidence that we can together continue in this 

Y direction. :.r .,.- ...... 
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AREA MANAGERS' CHAIN SALES 


. -d PLAN A • One of your primary responsibilities Is to secure adequate space on the 
U carton fixture equal to our market share in your area. Where inequities exist 
:■ P=.'P with your accounts, use the Carton Rack Visuals (Analysis IlIiA Presenta- 
'?z tionl to help you gain the additional space for our brands. 

. • We are receiving Carton Rack Plan-O-Grams which do not Indicate the 

' r^. • , location of the account. The account address must be included for each 

y- ^etore; the Headquarter Ideation and the number of stores Involved must be 
7 Included forchain accounts. '/ L -, - " ‘ - T ' 

' r ?•* '• Adjusted PlarvO-Grams must be communicated to others to Insure applica- 

' atstor « ,eve,< ...... V..-, :, . .. ^ ■: -• 



v. plan a 

' •; A—II Bins for the Marlboro 

:* ‘ Trail Cooking Set Promotion 
V vxi ii are now being installed. In in- 
*tances where chain accounts 
have cancelled, notify your 
■ >,:"V Section Managers so that sur- 
plus bins may be re-allocated. 

'^V r*i-1' 1 — \ ^ £./_ ■* - . - • a. ^ :-r 







The Parliament A—1 Cook¬ 
book Promotion has by now 
been presented to your ac¬ 
counts. Where you have re¬ 
ceived account acceptance se¬ 
cure written authorization for 
use by Saids Representatives 
that will be installing displays. 
Re-present immediately in in¬ 
stances where accounts re¬ 
fused the promotion. 
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MERCHANDISING 


> SERVICE CENTER 
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SERVICE CENTER 
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Our booklet "Service Centers" The Look of Tomorrow - 
Today, was featured as a supplement to Chain Store 
Age magazine issue, April 1974. Many chain accounts 
have written in requesting additional follow-up informa¬ 
tion. Contact your accounts and sell this concept now 
that there is added interest in the concept: Additional 
Information and assistance is available through our 
National Accounts Department. .. 


PACK MASTER™ MERCHANDISER 

You most recently received a "Package of Materials" de¬ 
signed to assist you with accounts which now have or 
will be using the new Single Pick Merchandiser. This 
material should become a part of alt presentations to 
your accounts. 


usm 



* :a \ . 


SHOW AND SELL CONCEPT 


Abcounts that Suspect Customer Pilferage; Employee Pilferage, or lack Store Control in ordering and 
merchandising cigarettes would benefit from the Show and Sell Concept. Be prepared to show each 
account potential dollars lost by locking up cigarette profits behind the manager's booth or under the 
checkout register; . 
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featured brands 
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National advertising will be placed behind the brands proceeded by an asterik (*h For your information, I will provide you with 

__ .... . . . _ . MIL. NATi. 

^ - BRANDS ^35W ^^ "iGROWn'H GROWTH ^ BRANDS . GROWTH GROWTH I 


' national sales figures for all major brands through March, 1974. ,..^sfe. M .*. -• •* 


' i GROWTH 

f-’&V: ’ 


•Marlboro 80/85 ' ^ ♦ 0.4% ■ 7.8% •Parliament 80/85 

t T” •Marlboro Lights "^00 ‘ + 38.7% ~ J+ 32.3% -^-Parliament 100‘s 

•Total Marlboro 100's . 4 ^ 16.8% * : ^+21.5% ^ ^ .„r ' 

•Marlboro Menthol - 2.3% iv'i;+ 14.9% ;jr : &Total B&H Multifliter 

, *TotaI Marlboro • .>.+ 3.6% 10.2% *• t--.?"-' - 

- ■ ^sSov*.-,, - T%?f:*8&H Regular 100's 


^ . V - 0.1% 

' ; + 27.0% 

0 . 2 % 


- 1i6% 
♦ 16.7% 


+ 5.8% 
+ 9.2% 


+ 8.8% 
+ 13.0% 


^ z*. 

v;-:| 

5u.*viS5siiim Menthol 

Tv/ . ^ , .4;^"* *'' ^^'V».viv>..'' ■■ ~ ■• "•■ ‘ _ . . ' **• ' *».vS , 

'-v-*’ The sales figures above provides you with an opportunity to compare the sales of our brands in your area with sales on a v 
: -national scale. / - - - — • ' ’ - .- 
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• DISTRIBUTION/INVENTORY ^ 



Many installations that are in operation tnrougnoui me year wm aisu rewiw -—- 

J-j The following steps must be taken to capitalize on these opportunities: »v,. t . ^..^ ■ .... 

t■ T'v* Determine when and where summer training camps will open In your area. Contact the Decision 




• Determine when and where summer training camp; 
: Maker at that camp and sell4n Philip Morris brands 

f * Determine when and where summer training activity 

'%i:, . have sold to throughout the year. Increase our brand 


lls , training activity will be conducted on the installations that you 
Increase our brands inventory as appropriate. 
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MERCHANDISING • , 

• • • ' - ^ ■ ' ”• 


PLAN A •--;••• •- 

Every effort must be made to maintain a share of the carton 
' fixture equal to our Market Share in that area. Make sure 
Plan-O-Girams are folldwed as adjustments are made In the 
carton sections.: . . ; .• - ~ 

■’%:*■AAFES has increased the mandatory cigarette line Items 
-.0. from 39 to 43 brand*. Each Exchange Region can add 
jL' three local optional brands plus three more test brand*. 
:> '5 THIS NEW ASSORTMENT INCREASES PIM. BRANDS 
’ FROM 8 TO 10. THIS GIVES YOU AN ADDED OPPOR¬ 
TUNITY TO SELL IN MORE P.MJ BRANDS. 




AAFES B & B1 PROG RAM 0- >'■ vVv .*' 

Make presentations on behalf of this program whether 
v- i or not the outlet is selling single packs. Checking for 
compliance or non-compliance and billing is to follow 
the same procedure as our A and A-1 Programs. 


' ■¥} 



PLAN A-1 



1 column or 2 column 


July b an open month as pertaining to 
displaying under our A-1 AAFES Con¬ 
tracts. Take this opportunity to set up 
displays "Without Payments" using your 
“B" Incentives. 

Although you will be using your 4th 
Cycle Parliament P.05. Materials on an 
on-going basis, materials should be used 
In conjunction with Parliament AAFES 
displays set up in August. 


SET/SELL DISPLAYS 


We will continue to provide you with 
one box of 30 Pack Set/Sell Displays. 
These units are to be used where single 
packages are not permanently displayed. 


v»i 
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OTHER P.O.S. ITEMS . ‘ 

More P:05. Materials of a Permanent and Temporary nature are now being used in the Military. Please make your request for 
hems such as Clocks and Packmasters through your Section Manager. As requested in the 3rd Cycle ProdOct Promotion Plan, 
contact Carey Jenkins if additional Header Card*. Set/Sell Units, etc. are needed. 
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—ADD $1.00 (Set/Sell Allowance) 
r *i“£?-HM>D 5 X 50* or $2.50 (Gratis Packs) 
a * ADD GROSS DOLLARS + SET/SELL ALLOWANCE + 5 FREE PACKS 


TOTAL GROSS DOLLAR PROFIT ~ GROSS SALES 


CLOSE- ^ • ", vJw.. ». •. 









PRESENTATION SUGGESTIONS 


■jtfSsfcVSa■ 


^"CONTROLLED OUTLETS . 7'. 

> ■ ; 

Consumer Offer 
Promotion Rationale i 
lee Promotion Rationale 



Promotion Rationale 


+ -A':'' 'V ■ -iA * 

BENEFITS: ■* ***** - ^ v, * ... --• - 


-. Brtru/s Growth 
Local Sales Figures 
Local Sales Figures 
Local Sales Figures 



GROSS RESALE VALUE ^ 
RETAILERS COST ^ * 

GROSS DOLLAR PROFIT - - 

SET/SELL ALLOWANCE . 

RESALE VALUE—5 FREE PACKS 
TOTAL GROSS $ PROFIT 
GROSS PROFIT MARGIN 


J-7^ 






-BRANDS GROWTH AND/OR MARKET SHARE IS AN OPTIONAL ELEMENT OF THIS PRESENTATION AND SHOULD 
-AN AS NEEDED BASIS. ^ ^ . r .". r<rj : ., v ... 

7 <■' r7,’:£!Sr; 7r.-—v ,^5*"' . .•>;•*- ' l ..' 


BE USEO ON 


-4c• r^v.-* • •. - -Ar.- ' „ 

"CONTROLLED OUTLETS - " ; 


i Primary Objectives: (1) Getting to the order guide, (2) Increasing the base Inventory in each outlet and (3) Getting the merchandise 
out on the carton and pack racks. . 


FORMAT - .1. V: - ; 

'.^ APPROACH MANAGER: To tell purpose of call _ 


^^-SEHVICE DISPLAYS AND RACKS -7^ .: ^ 

^ " tev y Fffl 


^ t*1v/ ' -.V \ ‘ , w —V " 


• Refill and relocate A-1 or other displays and needed. 

£ P.O;S.i ITEMS (SMALL PIECES): should be put in place as you are re-setting racks and displays. 



j INVENTORY CARTONS ON HAND: FOLLOW THESE SELLING POINTS: 
■ ^ * (Brands) In which manager la low or short. 


• Manager's Inventory status—your past three trips. 

t*-** t ir - 


< * Out of stocks are losing him (Cartons)—(Dollars) Weekly. 

‘'7 r - > * 71)6 8 f0Wth of our brands: (See Promotion Rationale): 

h. • Uat your order:_List by brands_Total order . 


Make certain all brands needed by the outlets are placed in ithe order guide. 
Leave order with manager. 
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• Hla weekly order Should be increased by _ 
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SCANNER-SHEET| REPORTING-INSTRUCTIONSM^P^l 


SALESMAN'S NAME. 
TERRITORY NUMBER 


Sv?. #• 


SALESMAN’S 

TERRITORY .fe,- 
NUMBER M* 


WEEK ENDING 

(Frtdiy) 




. j-■.:■»■ WORK ACTIVITY 
DIO HOT WORK ! 
DOWN TIME ,* 
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REPORT IN THESE SECTIONS IN THE NORMAL MAN-fife 
NER. BE ESPECIALLY CAREFUL! TO INSURE THAT ?, 
YOUR PROPER TERRITORY NUMBER IS WRITTENVI 
AND MARKED IN THE APPROPRIATE SPACES. ...... M 
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REVIEW YOUR SCANNER CAREFULLY BEFORE MAILING TO MAKE CERTAIN>HAT<AU? FIELDS|^ 
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ARE MARKED CORRECTLY..,. ___ 

r . • • ! -v.... • . •■ ... j: •" i,;' } 

■ • - - S • :•: ’• - ■ ■ :,.• 7^'^4^4 ; V ' r? Ar* W'-KV^ ^7^' 

MAIL IN AMPLE TIME FOR THE SCANNER TO ARRIVE IN OKLAHOMA CITY. NO LATER ? THAN”’i ,Wfc. 
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SELLING ALONE 
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MONDAY MORNING. 


r* mo BREAKDOWN 

WEEK Of CALLS »• 

® ^ 3 J Non-Control lad 

..mum Stores^where- 

^Ving and mer- 
chandising de- 
[33:3313: cisions are made 

— &= 
5 k5k * 3 Cham storM 

6 J£ 6 3r 03 where buying 

and merchandising 
73 C7H7) decisions are 

8uam8t mads at head * t 
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TYPE CALLS 
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REPORT NUMBER OF NON-CONTROLLED AND//* 
NUMBER OF CONTROLLED CALLS MADE EACH > 
WEEK. ALSO REPORT THE TOTAL OF ALL CALLS v ‘ 
MADE. ; * 1 
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ALL GRATIS USED 
SHOULD BE COM- 
B I N E D AND 
TOTAL PACKS 
USED REPORTED 
IN THIS COLUMN. 
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SPECIAL INSTRUCTIONS 
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UCONSUMCR INCENTIVE 


: COLUMNS \ 


INSTRUCTED IN YOUR P.P.P. 
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REPORT ALL SALES OF PARLIAMENT 
IN THIS COLUMN FOR THE FULL 
r ‘ 1 T EIGHT WEEKS. MAKE CERTAIN 
.• • NON- CONTROLLED TOTALS ARE ! ' 
*« SEPARATED FROM CONTROLLED r ' 
TOTALS. ,: *- 


• REPORT ALL SALES OF VA, SLIMS, "i 
IN THIS COLUMN FOR THE FIRST 

4 WEEKS (JULY 8-AUGUST 2.) 

• MARLBORO 2ND 4 WEEKS (AUG.fl- 

AUG. 30.) _ . .. . ,.ri 
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Last year, cur public loved trie 
American He r >tage Dictionary ctter. 
This year. Parliament has cooked up 
an even better value it brings your 
customers back to order additional 
books tor gifts 

The Cheese Ekiok tells everything 
there is to know about cheese, in 
everyday language. History, lore, 
taste, use and recipes 


Great Dishes Of The World. 

An exciting book for beginners and 
experienced cooks alike. All recipes 
are the result of Chef Robert Carrier s 
worldwide travels. 

• The World Atlas of Wine is many 
books - a major reference work, a 
travel guide to the world s great 
wine areas, a wonderfully illustrated 
course in wines and 
wine making... a joy to read." 

Three things are important to 
every cook: one. knowing the basic 


way to prepare a favorite C‘Sh. Two. 
knowing many variations of the 
basic recipe. Three, owning 
James Beard's Fireside Cook Book, 
which dearly explains 000 baste 
recipes with their 403 variations 
Call your Parliament 
representative - he has all the details 
for this new sales-buildmg promotion. 
Is your standing order up to date 7 




Good taste. Good tomes. Good profits. 
Stock Parliament, Box^ije si&and ioo’si 
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POINT-OF-SALE KIT 
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B i -4 f / ^ 7 - ‘ -^7 / Catalog / I Easel 

Coupon ^—/ Poster Sheet i—7 Card 


CODE# S/R DM MILITARY 

V, r . 

SmallShelf Talker vj' P 23-74 ..£* 60 25 

29-74 *30* 'k*' : ^k ; 25 

30 pack set/seir with 4 P 20-74 -^100 25 

buttarfly coupon pad P 21-74 , 100 .-i ~U ">■> \ 25 

‘"4;.-■ £t 3'4 fr' • :v 

18 pack set/sell with : P22-74 50 “ ^: "25 

buttarfly coupon pad P21-74 60 , 25 

Promotion Catalog Shwt P 30-74 ' -.- 10 10 25 


vvivinj'i*' 25 
;■>■■ :-■■ . 25 


PACKING 
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4%^ 


^■glTEM ^^^#SXfe,CODE# S/R MILITARY PACKING 

- r * kk .;■ : l 

Small Shalf Talkar ' >: VS 19-74 ,,>,'60 25 " 6° 

with coupon pad ■$£}&£::£>} * v -.^r .• ' I';,.;. " ;VS >. L ;* .1 ; -£ 

Counter card Iwith Z-i VS 12-74 , » 60 . , -, v 25 , 60 

coupon pad f r \... *-kx£*? * V>SU£t-^ 


- ■■■>'*..' • - 

Small Shelf Talker ; ’ MA 47-74 

- i ■ P ' , 

'^^3#^-' yz, ". 


- r - 

^ - • - :- ;a > ; >..,. .v'. i 'Hr> r -.>y.< , T' 


£J Card v>- y , y t „ - ?r;.^.,C> > 


ITEM /-cW ; *>:> > CODE # S/R 

•. *. r. - n ;: 4>?‘ - .vn^S 

20 pack set/sell *’ MA 48-74 60 

--ri-^V. .^KVat-v ^ ■•;-4 --^ : . ;i ,>- 


MILITARY PACKING 
;> 25 601 


Panasonic Flashlight/ 
Emergency Light - ^ ^ 

Aug. 5-Aug. 30. 1974 ^ 


MISCELLANEOUS -v^ 


, * *.. ; ;:. 

rSRECIAL OFFERr 10 Carton Bands 
Daily Work Record ^ ^ ; V 

Retail Order Peds ‘ 

Masking Tape t- v ;; 

ScannerSheets . ’;!«:.'* W -<L 
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20 pack set/sell Iwith i 

6H 36-74 

60 

25 

' 60 

butterfly coupon pad 

BH 37-74 

60 

.- v ; ; ; : 25 

60 
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RETAIL ACTIVITY 
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IpnannnBl 

■ nnnincri 

IncncEdEEl 

|nBBEE3EE| 

laeaSBBM 


>Vvf ,-■■■■ - ■ 

10 carton combination sell-in with 5% hand gratis up to 10 cartons. 

aBffr; sM®# -- , AUGv/srr 

p.rii*m*n« n_an RR'c 9_mnM ’££j« TIml t|w|t 1 M S 8 Pi 


“ S Parliament (3-80.85'$, 2-100'$) 
3 Virginia Slims (2-Reg. & 1 Men j i 
2 Marlboro (2 Lights) 


•SELL-IN '- ■>’\ 
Additional cartons of Marlboro Rad and othar Philip Morris Brands (Gratis will not be offered for purchase of Marlboro 
ao * B ? mma '•~. '• : 
!§9glpi| Latitude will be permitted in changing the product mix in the ID-carton Setl-ln. EXAMPLE: We suggested 3^-80, 85*s 

and 2-100's for Parliament Sell-1 hiss First Featured Brand. Inlan instance where your customer has on hand a sufficient 

of 80 & 8^‘s. Sell-In 5—cartons of Parliament 100*s. Direct any further questions to regarding 


n_ 12 13 14 _I5 J6 211 
U 19 20 21 72 23 24 


6 Parliament (3-80,85's 2-100's) 

3 Marlboro (2-100*s, 1 Light) 

. 2 Benson & Hedges 100's {1i Rag. & 1 Men.) 


mfefM- S2E 




JHANDG R 

m 1 PACK FREE WITH 2—CARTONS £ 




!5 PACKS FR^E WITH lOCARTON PURCHASE 





DISPLAY LOCATIONS t <>■*. 


Bi^gaoM MB 

i:^ ^^ ^^^^gt:'C0UNTER J?*; OR ’.:• CHECKOUT 

Plus $1.00 Set/Sell Allowance for displays placed in a self-service position . Tt ; ' _ 

: ^jt^h^^for 2 weeks. With merchandising contract - use 20 Pack Set/Sell Displays. ? ■ “ - 

v ^ ; Without merchandising contract-use 30 Pack Set/Sell Displays. ^ ^ 

~^y GRATIS RECEIPT 

PLACE DISPLAYS — Show $1.00 for display payment on bottom of gratis receipt. 

SIGNATURE . " — Dealer signature required.! ’.'>*}’?}■ ?• v' 

COMPLETED RECEIPT - Attach to Weekly Expense Voucher, or Daily Work Record. "/ 

RECORD ' — In accordance with Section Policy: 

• Ji-'T'; 'ii »Ki’: ji : c -■-**’ '*■V s’%Vt*vvi‘ \ *v*-•»-...' ■ .V' .r. '*■ ,-Y 


(NOTE: Combinations you can offer:: 
5% hand gratis + $1.00 Set/Sell or 
5% hand gratis or 

$1.00 Set/Sell) V< 



^^^/^ELMN/DI^PLAY ACTIVITY 

■-£ ■ ** V;*tf l 'i .* -V. ■ '. V r •' 

<’ • National: Refer to Display Set-Up page inside Product Promotion Plan Folder 

• Sections I, II & IV: See Merchandising Set-Up Sheet. 

I ‘*'1^ ‘C'i * ■ ■-. -y-, - - J - A ? ’ * *• ' > 

v • Hawaii: See Merchandising Set-Up page. • 

• Sen fhwcaco: See Merchandising Set-Up page. . ^ J# . ; , . r 

■*r.v # See Merchandising Set-Up page. >>:' ’ ! " » 




FEATURED BRANDS 
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